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To: Mayor and Council Agenda Item #: V. A

From: Jordan Gilgenbach, Communications Coordinator Action [
Discussion [J

Date: March 18, 2013 Information

Subject: February “Speak Up, Edina” Report

Action Requested:
Receive report on March 2014 “Speak Up, Edina” discussion about the food-to-liquor sales ratio.

Information / Background:

Since June 2012, the City of Edina has used the online engagement website, www.SpeakUpEdina.org, to
collect ideas and opinions from residents. One of the City Council’s six strategic priorities for 2014-2015 is
Communication and Engagement: “To clearly understand community needs, expectations and opinions, the
City will consistently seek the input of a broad range of stakeholders in meaningful and interactive

communication.” A goal of that is to host a monthly discussion on www.SpeakUp.Edina.org. City Manager

Scott Neal has selected topics for monthly discussions for the first half of the year. In February 2014, the
discussion topic centered on the food-to-liquor sales ratio for restaurants with a liquor license. In this online

discussion, the City posed the following questions:

e Should the City revise its intoxicating liquor license ratios? Why or why not?

¢ What do you think the food-to-liquor sales ratio for intoxicating liquor license holders be?

o If an establishment violates the current 60-40 rule, it could be fined and, if the entity has multiple
violations, its liquor license could be in jeopardy. Should the City keep the ratio, but revise the

penalty structure? Why or why not?

The discussion was open for comments between Feb. | and March 2. During that time, 32 comments were
made. Additionally, 673 people visited the site 884 times, garnering 3,528 page views. Of all the visitors to
the site during that period, 4| percent were from Edina (according to their internet provider).

The discussion was promoted through various means, including a press release, Facebook and Twitter posts
and City Extra messages. In addition, the Communications & Technology Services Department reached out
to organizations that might be interested in the topic, such as the Edina Chamber of Commerce, 50th &

France Professional & Business Association, Minnesota Restaurant Association and individual restaurants.

Attached are the comments made on Speak Up, Edina!
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