
 
 
 
 
 
 
 
 

 
City of Edina  •  4801 W. 50th St.  •  Edina, MN 55424 City of Edina  •  4801 W. 50th St.  •  Edina, MN 55424 

HRRC VI. G. 

Lisa Schaefer  

HRRC Staff Liaison 

☐  

☐ 

☒ March 19, 2013 

Misc. Updates 

None. 

Information / Background: 
Chair Bigbee would like to an opportunity to talk to the Commission about other items the 
Commission may be interested in during the next few months.  

i. EBT SNAP 

ii. 125th Anniversary 

iii. Edina Community Council Update (Winnick) 

iv. Reminder Work Session - May 7, 2013 5:30 PM 

v. Gender Neutral Restrooms  

 

Attachment: 

EBT SNAP Correspondence. 

ECC Update 



From: Katie Meyer
To: "Arnold Bigbee"
Cc: magoo32@comcast.net; "kingston jessi"; Ariel Klugman; Lisa Schaefer
Subject: EBT and SNAP at Edina"s Farmers Market
Date: Friday, March 01, 2013 11:56:09 AM
Attachments: 2013 EBT and MB Initiative Application_v1_2.28.13.docx

Section 3 for markets with 2+ locations_v1_2.28.13.docx
Importance: High

Hello Human Rights Committee Members,
 
I know Arnie helped me reach out to you a couple week ago but we were never able to connect.  The conversation is
stirring again and I would love to talk to some of you.  Is there a time I can meet with someone from the committee to give
some of the back history?
 
Below is information released about some of the upcoming opportunities with grant money and initiatives around
EBT/SNAP.
 
Thanks for your help!
 
KATIE MEYER
Community Organizer
O 612.746.6723 │ C 612.964.6850

Like us on Facebook!
Follow us on Twitter!
Share your ideas!
 
From: Taff, Nancy Hoyt (DHS) [mailto:Nancy.Hoyt.Taff@state.mn.us] 
Sent: Friday, March 01, 2013 8:10 AM
To: Undisclosed recipients:
Subject: FW: March 14th Deadline: Apply for 2013 season of the EBT and Farmers Market initiative
Importance: High
 
As promised!
 
Nancy Hoyt Taff
SNAP Community Outreach Specialist
Office of Economic Opportunity
MN Department of Human Services
(651) 431 – 3816
nancy.hoyt.taff@state.mn.us
 

 
From: Alison_L_Rotel@bluecrossmn.com [mailto:Alison_L_Rotel@bluecrossmn.com] 
Sent: Thursday, February 28, 2013 2:43 PM
Subject: March 14th Deadline: Apply for 2013 season of the EBT and Farmers Market initiative
Importance: High
 
**Apologies for any cross-postings.** 

Blue Cross and Blue Shield of Minnesota (Blue Cross) is excited to share our plans for the 2013 season of
the EBT (Electronic Benefits Transfer) and Market Bucks initiative.   
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Minnesota Department of Human Services

EBT and Market Bucks Initiative Application









The Minnesota Department of Human Services (DHS) Office of Economic Opportunity (OEO) announces the availability of EBT (Electronic Benefits Transfer) and Market Bucks initiative funding, due on March 14, 2013.



Since 2010, Minnesota recipients of the Supplemental Nutrition Assistance Program (SNAP) have been able to eat more fruits and vegetables because of an innovative initiative sponsored by Blue Cross and Blue Shield of Minnesota (Blue Cross).  The EBT and Market Bucks initiative not only helps markets implement EBT, it provides participating markets with the Market Bucks matching incentive, a program that offers a dollar-for-dollar match, up to $5 a day, to purchase healthy foods at the market. 



The OEO will contract with eligible markets and provide: funding for the Market Bucks incentive, market staff support, technical assistance, and EBT-related community outreach and promotions. 



Funding is anticipated to be awarded for one year beginning April 15th through December 30, 2013. Markets with successful applications will be notified no later than April 1st.  Questions about the application may be directed to Nancy Hoyt Taff at (651) 431-3816 or nancy.hoyt.taff@state.mn.us.  Questions and answers will be posted in the Farmers Market community on the Healthy Eating Minnesota Network as they come in: http://www.healthyeatingmn.org/group/farmers-markets



ELIGIBLE APPLICANTS

Eligible applicants include Minnesota farmers markets that: 

1. Have operated for at least one full market season, and

2. Include a minimum of five vendors selling SNAP eligible items on an average market day, including a minimum of two produce vendors, from June 15th through September 15th, and

3. Have implemented or intend to implement EBT at the market before June 15, 2013.



REPORTING REQUIREMENTS

1. Program Reporting

All markets will be required to collect and report data, including EBT card transaction details, according to established procedures.

2. Financial Reporting

All markets are required to submit Financial Status Reports (FSRs) each month of the contract period, regardless of whether there are any expenditures.



		Important dates and information:



		Webinar to answer questions about the 2013 application process

		Tuesday, March 5th, 10-11am

To participate, contact barb.alt@state.mn.us



		Application Deadline for 2013 Market Bucks incentive

		Thursday, March 14th, by 3pm

Submit to Barb Alt: barb.alt@state.mn.us



		Notification of acceptance

		By April 1st 



		Mandatory season kick-off webinar

		Thursday, April 4th, 10-11:30am
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		The Office of Economic Opportunity/ Minnesota Department of Human Services

EBT and Market Bucks Initiative Application

2013 Agency Cover Page



		Section 1: Organization Name



		1. Organization



		     



		2. Organization Type 



		City

		State

		Tribal Government

		Non-profit*

		Other** 



		[bookmark: Check1]|_|

		|_|

		|_|

		|_|

		|_|



		*Indicate type (e.g., 501c3)

		**Please specify



		[bookmark: Text1]     

		[bookmark: Text2]     



		3. Mailing Address (Street, City, Zipcode+4)



		[bookmark: Text3]     



		4. Organization Email



		[bookmark: Text4]     



		5. Organization Phone

		Organization Fax



		[bookmark: Text5]     

		[bookmark: Text6]     



		6. Organization Website 



		[bookmark: Text7]     



		7. Federal Tax ID/EIN

		State Tax ID



		[bookmark: Text8]     

		[bookmark: Text9]     



		[bookmark: Check6][bookmark: Check7]If none, application in progress?  Yes |_| No |_|

		[bookmark: Check8][bookmark: Check9]If none, application in progress?  Yes |_| No |_|



		Section 2: Contact Information



		8. Primary Contact 

		Title



		[bookmark: Text10]     

		[bookmark: Text11]     



		Email

		Phone



		[bookmark: Text12]     

		[bookmark: Text13]     



		9. Person(s) authorized to execute the contract (if different from Primary Contact)

		Title



		[bookmark: Text14]     

		[bookmark: Text15]     



		Email

		Phone



		[bookmark: Text16]     

		[bookmark: Text17]     



		10. Person primarily responsible for project coordination (if different from Primary Contact)

		Title



		[bookmark: Text18]     

		[bookmark: Text19]     



		Email

		Phone



		[bookmark: Text20]     

		[bookmark: Text21]     



		11. Person managing contract reimbursement (e.g., fiscal director, A/R, treasurer)

		Title



		[bookmark: Text22]     

		[bookmark: Text23]     



		Email

		Phone



		[bookmark: Text24]     

		[bookmark: Text25]     







		Section 3: Market location information

Please complete all fields for each market location where funding will be used.  If your market has more than one location, a stand alone form is attached for your convenience: “Section 3 for markets with 2+ locations_FINAL”



		12. Market location (Street or nearest intersection, City, Zipcode+4)



		[bookmark: Text26]     



		13. Market name

		First year of operations



		[bookmark: Text27]     

		[bookmark: Text62]     



		14. The market manager/coordinator for this site is (check all that apply):



		Part-time, paid

		Full-time, paid

		Seasonal*

		A volunteer

		A market vendor 

		Other**



		|_|

		|_|

		|_|

		|_|

		|_|

		|_|



		*Start date/End date

		**Please specify



		[bookmark: Text28]     

		[bookmark: Text29]     



		15. Additional staff is (check all that apply):



		Part-time, paid

		Full-time, paid

		Seasonal*

		Volunteer

		A market vendor

		Other**



		|_|

		|_|

		|_|

		|_|

		|_|

		|_|



		*Start Date/End Date

		**Please specify



		[bookmark: Text30]     

		[bookmark: Text31]     



		16. Does this location already have an FNS Retailer Authorization Number?

		If yes, has this market accepted EBT in past seasons?

		If yes, during which seasons?



		[bookmark: Check22][bookmark: Check23][bookmark: Check24]Yes |_| No |_| Pending |_|

		[bookmark: Check25][bookmark: Check26]Yes |_| No |_|

		[bookmark: Text32]     



		17. Has this location had Market Bucks in past seasons?

		If yes, during which seasons?



		[bookmark: Check27][bookmark: Check28]Yes |_| No |_|

		[bookmark: Text33]     



		18. On an average market day



		How many vendors sell at this location?

		How many vendors sell SNAP-eligible products at this location?

		Does the market have a dedicated information booth (i.e., no vendor sales)?



		[bookmark: Text34]     

		[bookmark: Text35]     

		[bookmark: Check30]Yes  |_| No |_|



		19. Days this market location is open (check applicable boxes, add market hours and start/end dates below)



		Sat

		Sun

		Mon

		Tues

		Wed

		Thurs

		Fri



		[bookmark: Check31]|_|

		|_|

		|_|

		|_|

		|_|

		|_|

		|_|



		Hours

		Hours

		Hours

		Hours

		Hours

		Hours

		Hours



		[bookmark: Text36]     

		[bookmark: Text37]     

		[bookmark: Text38]     

		[bookmark: Text39]     

		[bookmark: Text40]     

		[bookmark: Text41]     

		[bookmark: Text42]     



		Dates

		Dates

		Dates

		Dates

		Dates

		Dates

		Dates



		[bookmark: Text43]     

		[bookmark: Text44]     

		[bookmark: Text45]     

		[bookmark: Text46]     

		[bookmark: Text47]     

		[bookmark: Text48]     

		[bookmark: Text49]     



		20. Total combined gross revenues for this location (and any other locations) in 2012 from



		Vendor fees

		Sponsorships

		Grants

		Other*



		[bookmark: Text50]     

		[bookmark: Text51]     

		[bookmark: Text52]     

		[bookmark: Text53]     



		*Please specify



		     





													


		Section 4: Financial Capacity/Attachments

Please attach copies of the following documentation as available.  If you have questions or concerns about your ability to provide the requested documentation, please contact Nancy Hoyt Taff at (651) 431-3816 or nancy.hoyt.taff@state.mn.us



		21. Please check boxes at left for documents you have attached



		|_|

		Articles of Incorporation

		[bookmark: Text55]Date      



		|_|

		By-laws

		[bookmark: Text56]Date      



		|_|

		Names and addresses of all members of Board of Directors 



		|_|

		Most recent financial statement or audit

		[bookmark: Text57]Date      



		|_|

		A completed IRS Form W-9



		|_|

		IRS Tax Exempt Letter

		[bookmark: Text58]Date      



		|_|

		MN Tax Exempt Letter

		[bookmark: Text59]Date      



		|_|

		Business license issued by the State of Minnesota or other relevant licensing authority (e.g., city or county)

		[bookmark: Text60]Date      



		|_|

		Certificate of General Business Liability Insurance Coverage 



		If the Applicant Organization/Market has employees:



		|_|

		Evidence of workers' compensation insurance coverage including the name of the insurance company, the policy number, and dates of coverage or a permit to self-insure



		|_|

		Certificate of Insurance that includes employee theft/bond coverage





		Required: Proof of Signature Delegation Authority



		|_|

		Proof that the person(s) who will be executing a contract to participate in this program on behalf of the Organization has signature delegation authority.  Acceptable examples include: by-laws, a board resolution, or other document providing signature delegation authority.





		Section 5: Narrative

Please check box at left below to indicate you agree with the goals of the EBT and Market Bucks initiative and will use any funds requested to meet those goals accordingly.  



		

|_|

		The Organization will work with DHS to establish or sustain an EBT program at the farmers market locations listed in Section 3 of this application to increase access to fresh healthy foods for low-income consumers.  The Organization will engage in various activities to ensure success such as developing and implementing an outreach and promotion plan, training vendors and staff, and conducting EBT transactions at the market throughout the market season.  



		Organizations are encouraged to elaborate on their goals for the 2013 EBT and Market Bucks initiative below or in Section 6: Work Plan
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		Section 6: Work Plan



		1.

		Successfully implement and operate a system to accept SNAP EBT payments and Market Bucks at the market



		

		Activity (Some activities may apply only to markets newly implementing EBT during the 2013 season)

		Timeline

		Point person



		a.

		Create or designate a market bank account for deposits from merchant services provider

		[bookmark: Text61]     

		     



		b.

		Apply online for USDA FNS Retailer Authorization Number

		[bookmark: _GoBack]     

		     



		c.

		Design and order tokens

		     

		     



		d.

		Hire or designate staff needed to fulfill requirements and objectives of the Initiative including ensuring the ability to accept EBT and effectively assist SNAP customers and participating vendors at the market throughout every market day 

		     

		     



		e.

		Adapt tracking, reporting, and accounting tools to suit specific needs of the market in time for market opening

		     

		     



		f.

		Ensure a system is in place and utilized for regular and accurate reimbursements to vendors

		     

		     



		g.

		Purchase supplies as needed and indicated in the budget worksheet by market opening

		     

		     



		h.

		Attend season kick-off webinar on  Thursday, April 4th, 10-11:30am

		     

		     



		i.

		Conduct vendor training and complete vendor agreements

		     

		     



		j.

		Ensure the market is able to consistently carry out market day activities such as uninterrupted ability to swipe customer cards, collect tokens, accurately record evaluation and transaction data, etc.

		     

		     



		k.

		Ensure that market signs are consistently displayed by the market and its vendors

		     

		     



		l.

		Maintain regular communication with DHS to provide updates on progress, share findings, and troubleshoot problems

		     

		     



		m.

		Other:      

		     

		     








		2.

		Attract and retain SNAP customers and enlist community support for the EBT and Market Bucks initiative by directly engaging diverse audiences on the benefits of shopping at the market using SNAP EBT



		

		Activity (The activities listed are required.  We encourage markets to add additional activities to support the stated goal.)

		Timeline

		Point person



		a.

		Develop an outreach plan that may include presentations at events, organizations, and institutions, distribution of printed collateral, door-to-door engagement, etc. 

		     

		     



		b.

		Create a plan that identifies community partners, such as food shelves, schools, faith-based organizations, service organizations, etc., that will be approached as part of the market’s outreach plan to help spread the word about the benefits of shopping with EBT at the market.  Include in the plan your approach strategy and/or the “ask,” and the date by which the contact will be made.  

		     

		     



		c.

		Determine type and approximate quantity of promotional collateral needed to fulfill outreach objectives and order from DHS.  (Printed collateral will be paid for by DHS.)

		     

		     



		d.

		Other:      

		     

		     



		3.

		Attract and retain SNAP customers and raise awareness of the importance of the EBT and Market Bucks initiative for the market, for market vendors, and for the community by successfully attracting media coverage of the initiative



		

		Activity (The activities listed are required.  We encourage markets to add additional activities to support the stated goal.)

		Timeline

		Point person



		a.

		Work with DHS to develop a promotions plan that may include press releases, paid and earned media, public service announcements, etc. 

		     

		     



		b.

		Develop a contact sheet for area media from which your market would try to attract earned media attention and to which you would send communications related to the EBT and Market Bucks Initiative.  Include the media outlet name, contact name, media type, and date(s) by which you would make your pitch(es).  Note that you might pitch the same media outlet numerous times during the season. 

		     

		     



		c.

		Determine needs for promotional and informational signs and order from DHS

		     

		     



		d.

		Other:      

		     

		     








		4.

		Improve the availability, efficiency, and utilization of EBT at farmers markets throughout Minnesota by identifying and building on best practices, sharing relevant information, and collaborating with partners and other participating markets 



		

		Activity (The activities listed are required.  We encourage markets to add additional activities to support the stated goal.)

		Timeline

		Point person



		a.

		Collect and report data as requested by DHS, including EBT card transaction details, according to established procedures

		     

		     



		b.

		Maintain and keep accurate records of all data requested by DHS

		     

		     



		c.

		Assist evaluation activities as requested by DHS, including helping to coordinate logistics related to conducting surveys, providing access to records related to the Initiative, etc.

		     

		     



		d.

		Provide input to DHS during development, revision, and implementation of evaluation plan and activities

		     

		     



		e.

		Share your experiences related to outreach and promotion efforts (successes, challenges and recommended strategies) with DHS and other initiative participants (i.e., take good notes)

		     

		     



		f.

		Other:      

		     

		     



		Please list additional goals and/or activities for the 2013 season below (if any)



		

		Goal/Activity

		Timeline

		Point person



		     

		     

		     

		     



		     

		     

		     

		     



		     

		     

		     

		     



		     

		     

		     

		     



		     

		     

		     

		     



		     

		     

		     

		     



		     

		     

		     

		     



		     

		     

		     

		     



		     

		     

		     

		     



		     

		     

		     

		     










		Section 7: Budget Worksheets

Complete either “Section 7a: Budget Worksheet for Markets New in 2013” or “Section 7b: Budget Worksheet for Returning Markets”.  Do not fill out both. 

All amounts should be reasonable estimates of the costs your market will incur.  You will be paid for actual costs on a reimbursement basis.

Note: DHS will be paying for and distributing all approved advertising and promotional collateral (e.g., brochures, posters)







		Section 7a:  Budget Worksheet for Markets New in 2013



		Staff



		Detail

		Rate

		Hours

		Amount



		Project development and implementation

Consider time completing FNS application, setting up accounting procedures, purchasing supplies, etc.

		     

		     

		     



		EBT Administration and Accounting

Consider time for staff and vendor training, vendor reimbursements, required evaluation activities, attendance at EBT and Market Bucks initiative mandatory meetings

		     

		     

		     



		Market Day/POS Operations

Consider time spent doing pre- and post-market accounting, staffing the market booth, and collecting and counting tokens

		     

		     

		     



		Outreach

Consider time spent planning and performing promotion and outreach activities and coordinating outreach volunteers

		     

		     

		     



		Equipment



		Detail

		Cost/unit

		# of units

		Amount



		Wireless Card Reader Machine

Apply for available USDA funding through DHS. Contact Nancy Hoyt Taff  (651) 431-3816 or nancy.hoyt.taff@state.mn.us for more information

		n/a

		n/a

		n/a



		Tokens

Depending on your customer traffic and a market size of

5-50 vendors, consider purchasing 1000 tokens for approx. $350

40 or more vendors, consider purchasing 2500 tokens for approx. $680

		     

		     

		     



		Market Tent

For markets that do not already have a dedicated market information booth, consider purchasing a more durable 10’x10’ canopy tent (e.g., Caravan or EZ-Up) for approx. $600

		     

		     

		     



		Market Table

For markets without a market booth, consider an 8’, weatherproof folding table for around $200

		     

		     

		     



		Chairs

For markets that do not already have a dedicated market booth, select weatherproof folding chairs.

		     

		     

		     










		Section 7a:  Budget Worksheet for Markets New in 2013, continued



		Supplies



		Detail

		Cost/unit

		# of units 

		Amount



		Cashbox

		     

		     

		     



		Waterproof Storage Bins

		     

		     

		     



		Other:       

		     

		     

		     



		Market Signs 



		Detail

		Cost/unit

		# of units

		Amount



		3’x5’ Market Banner 

Approximate cost per banner $80

		     

		     

		     



		1’x10’ Tent Banner

Approximate cost per banner $50

		     

		     

		     



		8’ Tablecloth

Approximate cost per tablecloth $270

		     

		     

		     



		Sandwich boards

Approximate cost per sandwich board $100

		     

		     

		     



		Travel (associated with community outreach activities)



		Detail

		Rate

		# of miles

		Amount



		     

		$0.565/mile

		     

		     



		Market Bucks



		Detail

		Amount



		Based on a market size of:

5-25 vendors, consider requesting up to $1000 for Market Bucks

25-50 vendors, consider requesting $2000

Over 50 vendors, consider requesting $10,000

		     



		Total

		     












		
Section 7b: Budget Worksheet for Returning Markets



		Staff



		Detail

		Rate

		Hours

		Amount



		EBT Administration and Accounting

Consider time for staff and vendor training, vendor reimbursements, required evaluation activities, attendance at EBT and Market Bucks initiative mandatory meetings

		     

		     

		     



		Market Day/POS Operations

Consider time spent doing pre- and post-market accounting, staffing the market booth, and collecting and counting tokens

		     

		     

		     



		Outreach

Consider time spent planning and performing promotion and outreach activities and coordinating outreach volunteers

		     

		     

		     



		Equipment and/or Supplies (e.g., additional tokens)



		Detail

		Cost/unit

		# of units

		Amount



		     

		     

		     

		     



		     

		     

		     

		



		Replacement Market Signs



		Detail

		Cost/unit

		# of units

		Amount



		3’x5’ Market Banner 

Approximate cost per banner $80

		     

		     

		     



		1’x10’ Tent Banner

Approximate cost per banner $50

		     

		     

		     



		8’ Tablecloth

Approximate cost per tablecloth $270

		     

		     

		     



		Sandwich boards

Approximate cost per sandwich board $100

		     

		     

		     



		Travel (associated with community outreach activities)



		Detail

		Rate

		# of miles

		Amount



		     

		$0.565/mile

		     

		     



		Market Bucks



		Detail

		Amount



		Please make a budget estimate based on considerations such as 2012 Market Bucks Budget (Actual), growth trends since your market began participating, and other factors that may affect your Market Bucks needs (e.g., adding an additional market location or day)

		     



		Total

		     








		Section 3: Market location information

If your market has more than one location, please include a completed copy of this form for each additional location.



		12. Market location (Street or nearest intersection, City, Zipcode+4)



		[bookmark: Text26]     



		13. Market name

		First year of operations



		[bookmark: Text27]     

		[bookmark: Text62]     



		14. The market manager/coordinator for this site is (check all that apply):



		Part-time, paid

		Full-time, paid

		Seasonal*

		A volunteer

		A market vendor 

		Other**



		|_|

		|_|

		|_|

		|_|

		|_|

		|_|



		*Start date/End date

		**Please specify



		[bookmark: Text28]     

		[bookmark: Text29]     



		15. Additional staff is (check all that apply):



		Part-time, paid

		Full-time, paid

		Seasonal*

		Volunteer

		A market vendor

		Other**



		|_|

		|_|

		|_|

		|_|

		|_|

		|_|



		*Start Date/End Date

		**Please specify



		[bookmark: Text30]     

		[bookmark: Text31]     



		16. Does this location already have an FNS Retailer Authorization Number?

		If yes, has this market accepted EBT in past seasons?

		If yes, during which seasons?



		[bookmark: Check22][bookmark: Check23][bookmark: Check24]Yes |_| No |_| Pending |_|

		[bookmark: Check25][bookmark: Check26]Yes |_| No |_|

		[bookmark: Text32]     



		17. Has this location had Market Bucks in past seasons?

		If yes, during which seasons?



		[bookmark: Check27][bookmark: Check28]Yes |_| No |_|

		[bookmark: Text33]     



		18. On an average market day



		How many vendors sell at this location?

		How many vendors sell SNAP-eligible products at this location?

		Does the market have a dedicated information booth (i.e., no vendor sales)?



		[bookmark: Text34]     

		[bookmark: Text35][bookmark: _GoBack]     

		[bookmark: Check30]Yes  |_| No |_|



		19. Days this market location is open (check applicable boxes, add market hours and start/end dates below)



		Sat

		Sun

		Mon

		Tues

		Wed

		Thurs

		Fri



		[bookmark: Check31]|_|

		|_|

		|_|

		|_|

		|_|

		|_|

		|_|



		Hours

		Hours

		Hours

		Hours

		Hours

		Hours

		Hours



		[bookmark: Text36]     

		[bookmark: Text37]     

		[bookmark: Text38]     

		[bookmark: Text39]     

		[bookmark: Text40]     

		[bookmark: Text41]     

		[bookmark: Text42]     



		Dates

		Dates

		Dates

		Dates

		Dates

		Dates

		Dates



		[bookmark: Text43]     

		[bookmark: Text44]     

		[bookmark: Text45]     

		[bookmark: Text46]     

		[bookmark: Text47]     

		[bookmark: Text48]     

		[bookmark: Text49]     









Section 3: Market location information 


If your market has more than one location, please include a completed copy of this form for each additional location. 


12. Market location (Street or nearest intersection, City, Zipcode+4) 


      


13. Market name First year of operations 


            


14. The market manager/coordinator for this site is (check all that apply): 


Part-time, paid Full-time, paid Seasonal* A volunteer A market vendor  Other** 


      


*Start date/End date **Please specify 


            


15. Additional staff is (check all that apply): 


Part-time, paid Full-time, paid Seasonal* Volunteer A market vendor Other** 


      


*Start Date/End Date **Please specify 


            


16. Does this location already have an 


FNS Retailer Authorization Number? 


If yes, has this market accepted 


EBT in past seasons? 


If yes, during which seasons? 


Yes  No  Pending  Yes  No  


      


17. Has this location had Market Bucks in past seasons? If yes, during which seasons? 


Yes  No  


      


18. On an average market day 


How many vendors sell at this 


location? 


How many vendors sell SNAP-eligible 


products at this location? 


Does the market have a dedicated 


information booth (i.e., no vendor 


sales)? 


            


Yes   No  


19. Days this market location is open (check applicable boxes, add market hours and start/end dates below) 


Sat Sun Mon Tues Wed Thurs Fri 


       


Hours Hours Hours Hours Hours Hours Hours 


                                          


Dates Dates Dates Dates Dates Dates Dates 


                                          


 




Since 2010, Minnesota recipients of the Supplemental Nutrition Assistance Program (SNAP) have been
able to eat more fruits and vegetables because of an innovative initiative sponsored by Blue Cross.  The
EBT and Market Bucks Initiative, as the initiative is known, not only helps markets implement EBT, it
provides participating markets with the Market Bucks matching incentive, a program that offers a dollar-for-
dollar match, up to $5 a day, to purchase healthy foods at the market. Since the beginning, the initiative
has also been supported by a coordinated multilingual campaign to raise awareness about the initiative and
help people find participating markets.  More than 50 market locations in urban, suburban and rural
communities throughout the state are expected join and participate in the initiative for the 2013 season, up
from 26 last season.  To apply, complete and submit the attached application by 3pm, March 14th.

In 2013, the Minnesota Department of Human Services (DHS) Office of Economic Opportunity
(OEO)* will serve as the Central Administrator for the EBT and Market Bucks initiative.  Blue Cross is
contracting with DHS to administer the EBT and Market Bucks at Farmers Market Initiative to increase
access to and utilization of farmers markets by low-income Minnesotans.  The Central Administrator will:

·        develop and implement a strategy to sustainably expand the number of markets accepting EBT 
·        provide technical assistance  to markets accepting or hoping to accept EBT 
·        manage contracts with markets participating in the EBT and Market Bucks initiative 
·        conduct statewide promotion and assist with local and regional promotion and outreach strategy for all
participating markets 

Interested markets must complete an application with DHS in order to be considered for the
program.  Applications are due by 3pm, March 14th to ensure that contracts are in place in time for DHS to
distribute Market Bucks coupons and promotional collateral in advance of the start of the season.   

Markets new to EBT since November 18, 2011:  Funding is available through the USDA to purchase a
point of sale (POS) machine and/or related wireless service fees. In some cases, it may cover costs
retroactively.  If your market is interested in pursuing this funding, please contact Nancy (contact
information below).  NOTE:  While March 14th at 3pm is the deadline to apply to participate in the 2013
Market Bucks incentive, this is not the deadline for the USDA funding.  DHS will be working with
markets interested in the USDA funding on an ongoing basis through the end of September.
 Markets that miss the March 14th Market Bucks application deadline, but establish EBT service in 2013,
will be considered to participate in the Market Bucks incentive in 2014 (assuming program continuation).

Important dates and information to add to your calendar:
Webinar to answer questions
about the 2013 application
process

Tuesday, March 5th, 10-11am

Application deadline for 2013
Market Bucks incentive

Thursday, March 14th, by 3pm

Notification of acceptance By April 1st

Mandatory season kick-off
webinar

Thursday, April 4th, 10-11:30am (Approved markets will receive
registration information about the April 4th webinar at a later date.)

Accepting applications for the
USDA funding

Ongoing through September

 

To register for the March 5th webinar or pursue USDA funding, please contact:  Nancy Hoyt Taff at DHS
at 651-431-3816 or nancy.hoyt.taff@state.mn.us 

Questions and answers will be posted in the Farmers Market community on the Healthy Eating Minnesota
Network as they come in: http://www.healthyeatingmn.org/group/farmers-markets 

Blue Cross is excited to work with DHS as the Central Administrator for the 2013 season.  Please watch for

mailto:nancy.hoyt.taff@state.mn.us
http://www.healthyeatingmn.org/group/farmers-markets


more information and reminders from them as the season draws near. 

Best regards, 

Alison Rotel 
Senior Project Manager 
Center for Prevention at Blue Cross and Blue Shield of Minnesota 
  
*The Minnesota Department of Human Services (DHS) Office of Economic Opportunity (OEO) administers
several programs that address hunger and food security for low-income Minnesotans.  The OEO Food
Programs respond to the needs of low income Minnesotans by creating a network of nutritional support.
 From distributing commodity foods and funds to food banks and food shelves to increasing enrollment in
the Supplemental Nutrition Assistance Program (SNAP), OEO Food Programs approach hunger and food
access issues from many angles.

 
 
 
The information contained in this communication may be confidential, and is intended only for 
the use of the recipient(s) named above. If the reader of this message is not the intended 
recipient, you are hereby notified that any dissemination, distribution, or copying of this 
communication, or any of its contents, is strictly prohibited. If you have received this 
communication in error, please return it to the sender immediately and delete the original 
message and any copy of it from your computer system. If you have any questions concerning this 
message, please contact the sender.
 
Unencrypted, unauthenticated Internet e-mail is inherently insecure. Internet messages may be 
corrupted or incomplete, or may incorrectly identify the sender.
 
 
 

Caution: This e-mail and attached documents, if any, may contain information that is protected by state or federal law. E-mail
containing private or protected information should not be sent over a public (nonsecure) Internet unless it is encrypted pursuant to DHS
standards. This e-mail should be forwarded only on a strictly need-to-know basis. If you are not the intended recipient, please: (1)
notify the sender immediately, (2) do not forward the message, (3) do not print the message and (4) erase the message from your system.



From: Arnold Bigbee
To: Ariel Klugman
Cc: Lisa Schaefer
Subject: Fwd: 3-12-13 ECC Meeting Notes-- bullying
Date: Thursday, March 14, 2013 1:23:25 PM

Can you please have this in our agenda stream as Steve's report about the Edina 
Community Council?
Many thanks.
Arnie
Arnie Bigbee
arnieb1@me.com
C 612 804 4660
www.legalshield.com/hub/abigbee

Begin forwarded message:

From: Steve Winnick <winsteve@comcast.net>
Subject: Re: 3-12-13 ECC Meeting Notes-- bullying
Date: March 14, 2013 9:54:19 AM CDT
To: "Cabe, Carrie" <CarCabe@edina.k12.mn.us>
Cc: EdinaHRRC Arnie <arnieb1@me.com>

Hi Carrie- the companion Senate Bill is SF 783 and one of the Authors is Senator Melisa Franzen from 
Edina. Contacting her or Rep Ron Ehrhardt would be helpful! Thanks- Steve W.
 
Arnie- As I won't be at the March Meeting, would you please present to the Commission the following 
meeting report from the Mar 12 Edina Community Council meeting that I attended ? Thanks- Steve W
 
----- Message -----

From: Cabe, Carrie
To: Barrett, Meg ; 'bethanybrand@hotmail.com' ; Burke, Valerie ; Cabe, Carrie ; 
'psgaard@augustanacare.org' ;'showl@EdinaMN.gov' ; Jackson, Gwendolyn P ; 
'gloria.lundberg@co.hennepin.mn.us' ; 'hopemelton@hotmail.com' ;'DNelson@EdinaMN.gov' ; 
'KristaP@veapvolunteers.org' ; 'Aposherstnik@capsh.org' ; Schank, Janet A ;'lmorsewendt@eclc.org' ; 
'k.wiebusch@seniorcommunity.org' ; 'winsteve@comcast.net' ; 'kzeleznak@ci.bloomington.mn.us' 
;'Lauren Tabor' ; gpinsono@hal-pc.org ; Heather Haen Anderson (cwk-
mail@connectingwithkidsedina.org)
Sent: Thursday, March 14, 2013 9:29 AM
Subject: 3-12-13 ECC Meeting Notes

Greetings Council Members; Please find the attached power point from our meeting on 3/12/13; 
and thanks for the efficient and productive time together!  I will start diving into the Edina 
Community Council Manual and by-laws; also really seeking a chair for the 2013-2014 school 
year to help drive our work together more.  I also really appreciated those that took the time to 
send feedback.  We plan to have a presentation from Bloomington Public Health at our April 
Meeting- (KAREN- please let me know if you need anything from me; we are anxious to hear 
about your survey data, and other programs).  We will have a presentation from Krista and VEAP 
in May- and celebrate our work together; and say good bye to those leaving the council.  If you 
know of someone that would be a great fit for our work together; please let me know too as we 
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start to think 2013-2014. 
 
Here are my added notes from our time together!
 

1.       Krista shared that VEAP has set the goal of 150,000 pounds of food or dollars for 
National Food Shelf Month!  She also, along with Gloria shared that the collaborative 
work happening between VEAP and the county seems to be moving along- they will have 
a central check in in the SW hub to better serve needs, and be more streamlined.  VEAP is 
going to be in the location for a little bit before the county moves in it sounds to get their 
footing too; so more of a staggered entrance.  Should mean interesting things for our 
families; the biggest barrier that comes up with thoughts is transportation to the hub for 
them? 

2.       April 22nd if Edina Reads about “The Thinking Mans’ Bully”.  CLICK HERE for details on the 
event; the book by Michael Adelberg is a fictional account focused on Bullying. Steve also 
shared with us that the HRRC hopes to work on the Bullying Legislation working it’s way 
through the system now; and help make it available for public work and support.  The bill 
around this is H.F 826 correct Steve?  If not can you let us all know?  

3.       Molly joined us from Bloomington Public Health (THANKS MOLLY) and shared they got a 
great response from their survey; just starting to dive into the data! 

4.       Peg shared about the 2013 Dementia Conference in St. Paul- there were over 1300 
people in attendance.  Peg is doing some work to help on Dementia Capable 
Communities; and the process the state is looking into our readiness to support this as 
we move into the future. 

 
 
I hope I captured every thing correctly; have a great few weeks and see you on April 9th.  Let me 
know if there are any additions or questions! 
 

Carrie A. L. Cabe
Edina Resource Center Manager
Your FREE and CONFIDENTIAL connection to community information, resources, and services.
carcabe@edina.k12.mn.us
Resource Center Line: 952-848-3936
Cell Phone: 952-220-2283
Personal Office: 952-848-3938
Fax: 952-848-3937
5701 Normandale Rd.
Edina, MN 55424
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